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Since 2010, students in the Department of Management Science and Engineering of Akita Prefectural University have been required to take a 

course in which the students suggest management improvements to actual local companies. This course is unique as it utilizes the management 

consultation function of the Yurihonjo City Society of Commerce and Industry. The course syllabus was planned in such a manner that it would 

be completed before the activity of the students was given by the University. Thus, the companies cooperating with this project can easily utilize 

the intellectual resources of the university through the students than before. This study analyzed a follow-up survey given to the participating 

companies to evaluate the course effectiveness. The results confirmed that the company managers found the course to be effective in customer 

acquisition, market expansion, and product innovation. In addition, this study analyzed the effects of this educational method on the basic ability 

of the students to work in a society, on the basis of the responses to a questionnaire completed by the participating students. These results 

indicated that the course had an effect on the sense of independence, pressure level, and problem-discovering abilities of the students. However, 

there was no perceived effect on the students’ orderliness, attentiveness, planning capabilities, or stress control.

Keywords: improved management training, industry-university cooperation, field methods, basic ability to work in society,  

educational effects 

 

 

Correspondence to: Masahito Shimazaki, Department of Management Science and Engineering, Faculty of Systems Science and Technology, 

Akita Prefectural University, 84-4 Ebibokuchi, Tsuchiya, Yurihonjo, Akita 015-0055, Japan. E-mail: shima@akita-pu.ac.jp  

- 105 - 


	Web Journal A_Part105
	Web Journal A_Part106
	Web Journal A_Part107
	Web Journal A_Part108
	Web Journal A_Part109
	Web Journal A_Part110
	Web Journal A_Part111
	Web Journal A_Part112
	Web Journal A_Part113
	Web Journal A_Part114
	Web Journal A_Part115

